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Determinants of Area Image:

Influence of Local Product Awareness on Wakayama Prefecture’s Area Image
Masakazu Otsu
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A Review of Theories of Leisure in Recent Years from the Viewpoint of Postmodernity
Paradigm

Shoichi Ohashi
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Factor Influencing the Visitor Acceptance Awareness:
Regional Branding Perspective

Akihiro Takeda, Sotaro Sasaki, Hajime Takebayashi
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Study to Problems in Branding of Regional Special Products
Maki Matsutani
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Development of a Red-light District and the Local Community:

A Case Study of Yamanaka District Located on the Fringe of Mt.Fuji in Japan
Koji Kanda
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Revitalization of a Local Community through the Animal Stationmaster, “Tama”:

Analysis of the Fieldwork at Kishi Station on the Kishigawa Line in Wakayama Prefecture
Yuka Matsunami, Shoko Tanabe, Ayane Ogi, Etsuko Higashi
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Petit Recit de Voyage a Suisse:
Zurich, Bern et Zermatt

Hajime Takebayashi
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Sen So-oku, Tea— Seeking the Missing Link to Rikyu, 2010, Shinchosha: Tokyo
Chapter 1 Misunderstandings of Chanoyu

Translated by Keiko Takehana, Proof-read by Angus Hall
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Yoshiharu Yamada, Private Space and Public Benefit, Tokyo:
Nihonkeizaihyouronsha, 2010.

Juichi Takahashi
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