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The Profile of the Modernity-based Theory of Tourism:

A Framework of Basic Principles of Tourism Studies Today
Shoichi Ohashi
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Branding of Regional Special Products and Area Image:

From an Empirical-Study Result about the Influence of the Degree of Recognition of Special
Products to the Image of Cities and Towns, Wakayama

Maki Matsutani
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Anime Pilgrim to Shirakawa-go and the Local Responses:
Cultural Politics about Images of Place and Tourists

Koji Kanda
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Considerations on Brand and Tourism Industries
Masatake Nishimura
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Debate: Copyleft vs Copyright
Shoichi Ohashi
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