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“Shaping Future Tourism Leaders:
The Role of Education in Promoting Responsible and Sustainable Tourism”
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Dr. Lisa Ruhanen v4 - jun\xo%is Professor, Business School, The University of Queensland, Australia

Lisa Ruhanen is a Professor in Tourism and Deputy Head of the UQ Business School (Graduate Education, Tourism and Marketing) at The University of Queensland. She has undertaken academic and
consultancy research projects in Australia and overseas in the areas of Indigenous tourism, sustainable tourism and policy, planning and governance. Lisa has more than 150 academic publications and is
co-editor of the book, Indigenous Tourism: Cases from Australia and New Zealand. Lisa is a Senior Fellow of the Higher Education Academy and UN Tourism TedQual Advisory Board member.
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Abstract HFFEEE

As tourism educators, we have an important role to play in shaping the tourism leaders of the future. These leaders will face considerable change and challenges including ensuring that tourism minimises negative environmental impacts and
optimises positive socio-cultural outcomes, But the leaders of the future will also need to promote a responsible and sustainable sector against the backdrop of climate change, economic inequality and injustices, resource scarcity, and
technological advancements. Each of these challenges poses unique underlying ethical leadership challenges and highlights the important role of tourism education in fostering responsible tourism management.

While responsible tourism has been spoken about for many years, the ideals have not been readily adopted in practice; a more enlightened and conscientious approach to travel has unfortunately remained somewhat elusive. The question
remains today as it has for more than two decades, how can we contribute towards building a culture of responsibility and sustainability within the tourism industry?

The Global Code of Ethics for Tourism (GCET), established by UN Tourism, is one of the guiding frameworks for responsible and sustainable tourism management. It outlines principles for sustainable tourism development, emphasizing
respect for cultural heritage, environmental protection, and the rights of local communities. The Code serves as a reference for governments, tourism operators, and travellers, encouraging ethical behaviour and responsible decision-making.
The GCET i1s embedded in tourism education and is a particular focus of the UN Tourism TedQual certification and quality assurance system. This presentation will discuss the importance of responsible tourism management and tourism
education, considering the importance of the GCET and how the UN Tourism TedQual certification system promotes the development of future responsible tourism leaders.
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