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“Beyond boundaries: How GenAl can reimagine tourism knowledge”
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Dr. Mingming Cheng FIV - -=VU=HIE Professor, Curtin University, Australia

Mingming Cheng is a multiple-award-winning researcher and educator at the School of Management and Marketing, Curtin University. Professor Cheng specialises in social
media analytics and tourism marketing, consulting for a wide range of local and international industry partners. Professor Cheng leads the Social Media Research Lab at Curtin
University, which leverages the power of social media to address pressing social issues including tourism. His research and impacts have been recognised by over 30 awards

including the Australian Young Tall Poppy Science Award, ABC Top 5 (Humanities) and Alimara CETT Barcelona Award. He is committed to innovative research and teaching
practices that create positive impacts on those involved.
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Abstract EHFIEEES

The rapid growth of generative artificial intelligence (GenAl) is reshaping the landscape of tourism research. Unlike previous waves of technological innovation, GenAl offers a
transformative capacity to simulate, generate, and analyse complex forms of textual, visual, and multimodal tourism data at large scale. This talk will demonstrate how tourism
scholars can reimagine how tourism knowledge is created, validated, and disseminated using GenAl. Drawing on a range of evident-based cases from analysing foodies vlogs to
modelling tourist carbon footprint, it highlights how GenAlI opens now frontiers in advance tourism knowledge and addressing pressing challenges in tourism research.
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